It is unusual for a book's title to understate its scope and to potentially limit its intended audience. However, Choosing Methods in Mental Health Research does not do justice to the contents of this book. Of the 21 chapters, only 7 are devoted to research methods. The uniqueness of the book is found in the 9 chapters in the second section, called "Consumers of Research," and the final 4 chapters in the "Generating High-Impact Research" section.
The first chapter of the first section, written by the editors, sets the stage for the rest of the book; "Who Is Research For?" makes the case that the traditional model of researchers writing scholarly articles to be read only by other researchers, can (and often does) lead to misinterpretation of the findings by the public and by policy-makers. It argues that researchers need to come to grips with the fact that experts are no longer the sole purveyors of research findings (if they ever were) and that the rise of consumerism has led people to rely on other sources of information, which may be fallacious. They use the example of the measles, mumps, and rubella (MMR) vaccine; despite very strong evidence, based on more than 2 million children, that there is no link between MMR and autism, a case-series of 12 children claiming such a link was sufficient to result in widespread opposition to vaccination by parents. The next 7 chapters cover a variety of research methods used in mental health research, moving from the studies of individuals to populations: single-case experimental designs, conversation analysis, discourse analysis, grounded theory, randomized controlled trials, systematic reviews and metaanalysis, and surveys. Each chapter follows a common format: a brief description of the method, assumptions and theoretical framework, strengths and limitations of the method, the types of questions that can be answered with the technique, a brief example, and finally how the method can be used in future mental health research. Although each of the authors is an expert in their field, the chapters are balanced and fair, and avoid the implication that the method being described is the only road to truth.
The second section addresses the issue of how research can influence consumers of research. As with the first section, it begins with the individual (primary care physicians), and moves on to community mental health teams, the public perception of mental illness, the media, and finally governmental policy. These chapters also follow a common format: the types of evidence that have salience, an example of a study that was successful in changing practice or policy, as well as what does not work with an example. Most of these chapters reflect the fact that the majority of the authors are based in the United Kingdom, but 4 other chapters address influencing policy in Germany, Italy, Sweden, and the United States. Despite this predominantly European orientation, there are valuable lessons for researchers and knowledge brokers in North America.
The final section, and in my mind the weakest, has chapters on the evidence context, a service-user perspective on evidence, and postmodern mental health services. The last chapter, on research production and consumption, reflects the editors' attempt to integrate the lessons of the previous 20 chapters. In the first chapter, they present the traditional model of scientific enquiry, which moves from the research question to the design, an analysis based on established scientific principles, to the dissemination by experts. In the final chapter, they modify that model so that the research design is dictated not only by the research question but also in light of what types of evidence have salience for the target audience; the analysis is chosen to maximize the explanatory power of the results; and dissemination is by credible sources, who may not necessarily be the researchers themselves.
The problem with a book of this sort is determining the intended audience. The editors state that it can be used by graduate students needing to select a research method for their thesis, clinicians seeking to learn more about research, decision makers, as well as researchers. In some ways, they are right in that people involved in all aspects of research, from producing it to consuming it, will get something from this book. Investigators will learn how to make their research more relevant to consumers; while consumers of research will learn about the strengths and weaknesses of different research designs; and knowledge brokers can read about what works and what does not. There is not enough detail for this to be a textbook for any of these groups, but all will get something from it. Are there nits to pick? It would be unusual for a book of this type not to have some. Some graphs and tables appear to have been lifted from articles without the benefit of the explanatory text, making some of them uninterpretable. But, in balance, the editors have done an excellent job of keeping the authors to a common format, which makes comparisons among the research designs and dissemination techniques far more apparent. In brief, this is a very worthwhile book. 
